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e We’ve been online since May 1996 (as quidnovis.com) and in July
2010 rebranded to kawarthaNOW.com and trademarked the brand

e kawarthaNOW.com provides news & events to a five county area kawarthaNOW.:com
Peterborough, Northumberland, Kawartha Lakes, Haliburton, and A QUID NOVIS PRODUCTION
Hastings and reaches a market population of over 430,000. We reach Weleawit Jor TIo isiaitiai!

over 74,000+ unique households and workplaces every month.
e QOur readers are 58% female, 42% male and read more than 430,000

pages monthly on our site. Our readers are affluent and well-educated Home | What's On NOW! | Life nthe Kavart Business & Networking | Weather & Travel | News Headiines |
residents, visitors, and cottagers. Arts, Culture, Food, Film, & Music Feature Stories Community News 8 Profiles

e At any given time our site contains over 800 events, 1400 venue QZ %ﬁmﬁ:
listings and current, original high-quality editorial 21 e

~ . Loving our lakes
by Mt Higge
Program finds almcst all Lake

owmars.
wank ko protect walsr quality.

e We are leaders on social media and strive to reach a regional
audience. We are internet marketing experts who create customized

|1 Maggin's story
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advertising and promotional packages to maximize our advertisers'
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LAY Geskds productie of the Annual Christmas concert at the Market Hall in Peterborough has raised
R Adsacois cadsls Jonfte almost $90,000 for Peterborough's Youth Emergency Shelter

e Please email JT@kawarthaNOW.com to request our media package. -
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What we can do for your event and organization

We use a mix of event promotion, banner ads, editorial coverage and social

media buzz to promote your event and organization. We work to understand your
goals and create a customized promotion mix to help your event succeed. The
results of working with kawarthaNOW.com will be:

e Increased awareness of your event and increased attendance

e Potential sellouts (we’ve been credited with boosting ticket sales at events
from many venues and varying audiences)

e Improve your social media coverage and profile and boost numbers

e Increase your exposure on Google and other search engines

e Higher profile for establishing new and ongoing events

kawarthaNOW.com provides:

e Editorial coverage and feature editorials

e Banner Ads —various sizes

e Free event listings which are Tweeted and shared on social media

e Social media profile boosting — cluster posts for special events and
announcements

e “Dedicated” event pages for seasonal and ongoing events

e Matching funds for non-profit campaigns

e We also specialize in mobile responsive web sites (and WordPress) — please
include us in your next RFP!

e We sometimes provide donated advertising packages for silent auctions and
prizes.

Artsweek 2014 looks ahead to a bright future
for the arts in Peterborough

10th annual celebration of arts and culture takes place from

Take to the streets on September 14 to fight
HIV/AIDS

Annual fundraising walk supports efforts of PARN - Your Community
AIDS Resource Network

by Dylan Demarsh
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B Walking Together for HIV
oY Prevention & Support

N ) Walk with us for
positive awareness
community change

hope for a cure
an end to stigma

love and life

SUNDAY, SEPTEMBER 14, 2014
1:00 PM REGISTRATION

., 2:00 PM WALK, 3:00 PM CELEBRATION
MILLENNIUM PARK, PETERBOROUGH
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e Include us in all media list emails —
EDITOR@kawarthaNOW.com

e For regular ongoing events, and large volumes of
events - email us to ask preferred format -i.e.a
word doc sent to us might save us all time!
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e Ask us about editorial. Sometimes we provide
room for guest editorials from non profit PagelLikes R Post Roach 5 Bt ;
organizations.

4,330 Total Page Likes 21,869 o0 e 2,764 peopie Engaged

Sponsorship of Events & 64.7% from last week S 0 o it el

e We review sponsorship packages and match the level of sponsorship, the timeframe and our available commitment to the exposure and benefit that we
will receive. We want to reach and expand our own audience and will be reviewing your proposal to understand if your event will provide that exposure,
and how that exposure will be delivered. We will provide back to you a proposal of deliverables in the “promotional mix” and what we need from you.

e Please craft your sponsorship package carefully and treat the media the same as other sponsors.

e Please realize that we pay our staff to fulfill the arrangements and that we DO expect reciprocal value. For small media businesses like ours — this is a
critical point.

e Where a budget exists, we match it for non profit organizations. (And we actually over-deliver on that amount!) These campaigns are, without a doubt,
our most successful. With commitment from both parties we can accomplish much more.

e If we do not receive the reciprocal commitment coverage we will reconsider participating as a sponsor in the future.

e For NEW events — please be loyal to your early and committed media partners — we helped you create and build your initial success!

Contact — Jeannine Taylor

JT@kawarthaNOW.com 705-742-6404 (@wiredwoman on Twitter) and @kawarthanow on Twitter, Facebook, Pinterest, Instagram, YouTube, Google+




