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MONTHLY GIVING TOTALLY ROCKS




© 30+ YEARS OF FUNDRAISING EXPERIENCE

° RADIO HOST, ‘AN HOUR TO GIVE ON CITYNEWS & NEWS 95.1

® INTERNATIONAL SPEAKER ON PHILANTHROPY

® COLUMNIST, PHILANTHROPY IN OTTAWA', OBJ
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WHAT DO YOU THINK THE TOP THREE METRICS ARE
KEY INDICATORS OF A SUCCESSFUL PROGRAM?
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EXEGUTIVE SUMMARY OF GIVING

Total Revenue

# Gifts
Gifts Per Donor
Avg Gift

Revenue Per
Active Donor

Avg Long Term
Donor Value

# On File

# Active
This Period

% Active
This Period

# Renewed
# New

# Reactivated

# Stopped Giving
This Year

2010

$657,897

8,858
1.29

$74
$96
$96

6,888
6,888
100

N/A

N/A

N/A
1,028

2011

$1,654,391

31,184
1.64

$53
$87
$111

20,831
19,036

91

5,093
13,943

3,803

2012

$2,043,530

41,917
1.82

$49
$89
$141

30,844
23,061

75

12,649
10,013

399
4,202

2013

$2,446,586

48,627
1.88

$50
$94
$172

39,653
25,910

65

15,683
8,809
1,418
4,467

2014

$2,718,869

51,787
1.94

$53
$102
$206

46,310
26,673
58

17,906
6,657
2,110
4,303

2015

$3,096,191

60,028
1.91

$52
$99
$227

55,583
31,351
56

19,072
9,273
3,006
5,544

2016

$3,521,071

67,128
2.09

$52
$110
$259

62,204
32,096
52

22,135
6,621
3,340
6,079

2017

$4,086,133

72,493
2.13

$56
$120
$291

69,456
34,030
49

22,669
7,252
4,109
7,635

2018

$4,400,471

74,372
2.24

$59
$132
$328

75,093
33,241
4

23,533
5,637
4,071
8,938

2019

$4,797,118

84,784

$129
$353

83,252
37,253

2.28
$57

===

1

45

24,303
8,159
4,791

N/A




Total Revenue

# Gifts
Gifts Per Donor
Avg Gift

Revenue Per
Active Donor

Avg Long Term
Donor Value

# On File

# Active
This Period

% Active
This Period

# Renewed
# New

# Reactivated

# Stopped Giving
This Year

2010

$48,202

1,429
9.10

$34
$307
$307

157
157

100

N/A

N/A

N/A
12

2011

$83,073

3,009
9.49

$28
$262
$395

332
317

95

142
175
0
13

2012

$124,142

5,072
9.19

$24
$225
$440

581
552

95

302
249
1
32

2013

$185,932

7,954
9.71
$23
$227
$500

883
819

93

516
302

2014

$289,073

11,989
9.51

$24
$229
$533

1,370
1,261
92

773
487

89

2015

$403,785

16,154
10.22

$25
$255
$637

1,781
1,581
89

1,169
411

173

2016

$459,686

18,724
10.60

$25
$260
$744

2,141
1,767
83

1,403
360

120

2017

$511,786

20,696
10.96

$25
$271
$885

2,380
1,889
79

1,646
239

123

2018

$546,436

21,339
11.04

$26
$283
$1,043

2,543
1,933
76

1,765
163

126

2019

$581,663

22,216

10.99 <«
$26
$288

$1,174 <

2,754
2,022

a

73

1,807

a

211

N/A




Gift Frequency History
Total Number Of Lifetime Gifts

2012

2013 2014 2015 2016

Frequency
Of Gifts

1
2

2013 2014 2015
Number Of Gifts

75 72
58 50




New Donor Acquisition And Retention

Number Of New Donors Who Continue To Give

Year™  Number Gave In Gave In Gave In Gave In Gave In Gave In Gave In
Acquired Acquired Year 2 Year 3 Year 4 Year 5 Year 6 Year 7 Year 8

2010 157 142 136 122 118 113 106 28

2011 176 187 143 127

2012 248 240 222 192 183

2013 302 288 265 226 210

2014 487 440 401 330

2015 338

2016 380 an 308

2017 209

2018 158

2019

Percentage Of New Donors Who Continue To Give

Year™  Number Gave In Gave In Gave In Gave In Gave In Gave In Gave In
Acquired Acquired Year 2 Year 3 Year 4 Year 5 Year 6 Year 7 Year 8

2010 157 204 86.6 77 752 720 67.5 624
201 175 954 886 8486 81.7 728 68.6 857
2012 249 964 89.2 83.9 771 735 69.1 647
2013 302 47 87.7 81.1 748 695 65.2

2014 487 803 823 76.0 723 67.8

2015 818 759 718 674

2016 360 94.7 858 78.1

2017 239 933 874

2018 959

2019




Second Gift Conversion History

Percent Percent Of Donors Who Gave Second Gift

LA

100,
9871

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Acquired This Period 157 175 249 302 487 41 360 239 163 211
Gave Second Gift 156 175 247 302 451 361 352 237 162 202
mg{':o Gave 99 100 29 100 93 88 98 99 99 96
Revenue $48177 $27,833 $31.679 $42 063 $74076 $74,185 $58,139 $41,679 $30,231 $38,558
# Gifts 1,428 1,332 1,614 1,957 2,968 2,779 2,587 1,648 1,008 1,428
Avg # Gifts 9.15 7.61 6.53 6.48 6.58 7.70 7.35 6.95 6.22 7.07
Avg Gift Amt $34 $21 $20 $21 $25 $27 $22 $25 $30 $27

vg Revenue Per Donor $309 $159 $128 $139 $164 $205 $165 $176 $187 $191




Donor Renewal Rates

Percent Of Donors Who Renew From One Year To The Next

Percent
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2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 *‘
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2.'
’ A
# Active 5
This Period 157 317 582 818 1,261 1.581 1,767 1,889 1,933 2022 s
Renewed From 0 142 302 516 773 1,169 1,403 1,646 1,765 1,807
Previous Year
Percent Renewed 0 90 95 93 84 a3 89 83 a3 83
Previous Year
Revenue $48202  $55241  $92338  S142710  $213853  $327.156  $40024%  $468747  S514615  $542405
# Gifts 1429 1,677 3,446 5993 8,981 13,316 18,101 19,012 20,286 20,738
Avg # Gifts 9.10 11.81 11.41 11.61 11.62 11.39 11.48 11.55 11.49 11.48
Avg Gift Amt $34 $33 $27 $24 $24 $25 $25 $25 $25 $26
Avg Revenue Per Donor $307 $389 $306 $279 3276 $280 $285 $285 $292 $300




Active This Period
Acquired This Period
# Stopped Giving
Percent Of Active File

Gave 1 Gift
Percent Of Active File

Gave 2+ Gifts
Percent Of Active File

Net New Donors

Revenue In Last Year
Of Giving

# Gifts In Last Year
Avg # Gifts In Last Year
Avg Gift Amt In Last Year

Avg Revenue Per
Donor In Last Year

2010

157
157
12
7.6

12
7.6

145

$7 610
90
7.50
$85
$634

2011

317
175
13
41

13
4.1

162

$1,551
103

7.92
$15

$119

Donor Attrition Rates

2012 2013 2014 2015

552 819 1,261 1,581
249 302 487 411
32 44 89 173
58 54 71 109
0 0 0 0
0 0 0 0
32 44 89 173
58 54 71 109
217 258 398 238
$5,649 $7,142 $8,936 $27,.974
206 280 390 839
6.44 6.36 4.38 4.85
$27 $26 $23 $33
$177 $162 $100 $162

2016

1,767
360
120
6.8

120
6.8

240

$20,109
742
6.18
$27
$168

2017

1,889
239
==

6.5

123
6.5

116

$17,268
801
6.51
$22
$140

2018

1,933
163
126

6.5

126
6.5

37

$20,214
743
5.90
$27
$160




2011

# Acquired
# Gave To Date
# Gifts To Date

Avg # Gifts Per Donor

Revenue To Date
Avg Gift Amt

LTDV (Avg Rev Per Donor)

175
175

1,332
7.6
$27,833
$21
$159

175
167

3,253
18.6
$67,811
$21
$387

175
155

5,040
28.8
$105,887
$21
$605

175
148

6,752
38.6
$144,343

$21
$825

175
143

8,400
48.0
$181,905

$22
$1,039

175
127

9,870

56.4
$215,672

$22
$1,232

175
120

11,258

64.3
$249 357

$22
$1,425

175
115

12,588

71.9
$282,690

$22
$1,615

175
108

13,850
79.1

$316,447

$23

$1,808




0 to 12 Months
Dollar Amts For
Last 36 Months

13 to 24 Months
Dollar Amts For
Last 36 Months

25 to 36 Months
Dollar Amts For
Last 36 Months

# Donors
Revenue

% of Total

# Gifts

Gifts Per Donor
Avg Gift

Avg Revenue
Per Donor

# Donors
Revenue

% of Total

# Gifts

Gifts Per Donor
Avg Gift

Avg Revenue
Per Donor

# Donors
Revenue

% of Total

# Gifts

Gifts Per Donor
Avg Gift

Avg Revenue
Per Donor

Top 2%

40
$192,802.00

12.29
1393

34.83
$138
$4,820

3
$6,900.00
12.79

69
23.00
$100

$2,300

2
$1,100.00
6.37

22
11.00
$50
$550

Next 8%

162
$340,378.23

21.7
5662

34.95
$60
$2,101

10
$14,047.16

26.05
198
19.80
$71
$1,405

10
$4,108.99

23.8
87
8.70
$47
$411

Next 20%

404
$422,103.25

26.91
13774

34.09
$31
$1,045

26
$13,797.95
25.58

480
18.46
$29
$531

24
$5,164.20
29.91
220
9.17
$23
215

70%

1416

$613,402.80
391
40509

28.61
$15
$433

87

$19,185.39
35.57

1365
15.69
$14
$221

87
$6,894.50
39.93

472
543

$15
$79




Consecutive Years Giving History

Donors Who Have Given Consecutively For

3 Years 4 Years 5 Years 6 Years 7 Years 8 Years 9 Years 10 Years

All Donors

# Donors 322 338 363 344 371 220 170 108 85

Revenue $148572  $241808  $338561  $502,801  $562,862  $400671  $319160  $250588  $363349
# Gifts 5,066 9,523 14,943 18,580 24 179 16,920 15,206 11,109 9,879
Avg # Gifts 15.73 28.17 4117 54.01 65.17 76.91 89.45 102.86 116.22
Avg Gift Amt $29 $25 $23 $27 $23 $24 $21 $23 $37
Avg Revenue Per Donor $461 $715 $933 $1,462 $1,517 $1,862 $1,877 $2,404 $4,275







ROOM 1-0TTAWAMISSION.COM
ROOM 2 - MOVEMBER.COM
ROOM 3 - PLANCANADA.CA







YOUR SUPPORT CHANGES LIVES

more than a shelter

MONTHLY GIVING

The Ottawa Mission operates 24/7, 365 days a year providing food, shelter and vital services
to hungry, homeless and hurting people who walk through our doors in search of a better life

Supporting The Mission as a monthly donor — a Champion of Hope — Is easy for you and
provides a predictable funding source for our programs. We can plan ahead knowing we have
your support.

As a monthly donor you can help ensure that The Mission continues to meet the ongoing
needs of people in our
community.

GET STARTED!

Becoming a Champion of Hope is easy; simply decide on your monthly contribution, and once
you've signed up your gift will be automatically debited from your bank account or credit card
month to month. At the end of the year, you receive a consolidated tax receipt for your
personal files. It is also easy to change or cancel your monthly gift at any time.

To learn more, please contact:

Megan Feltham
Phone: 613-234-1155 ext. 425 | Email: donations@ottawamission.com

ABOUTUS | WAYSTOGIVE | GETINVOLVED | HOWWEHELP | BLOG | FRANGAIS AAA

(£)(w)(@)(in)(®)

WAYS TO GIVE

Make a Donation

Monthly Giving

Corporate Giving
Corporate Team Volunteering
Sponsorship
Employee Giving

Leave a gift in your will and gift
planning

Stock and Securities
Other Ways To Give




> _ V)
SUPPORT US 'S HEALTH IN v
MOVEMBER SUPPORTUS ABOUTUS MEN'S HEAL STORIES Q LOG SIGN UP DONATE

ENGLISH FRANGAIS

Loy | “I'D MADE PLANS T0
il Vi [ END MY LIFE - BUT A
B o7 GHAT IN 'THE GHANGING

_= S /" ROOM' SAVED MY
L LIFE."

Bryan Millan, Movember Program participant: The

v, MOVEMBER

Changing Reom

MORE DETAIL

MONTHLY DONATION. With a reqular donation. you'll help better the odds for men’s
YEAR-ROUND IMPACT. health, funding life-changing mental health programs like

he Changing Room'. Your donations will also power medical
research, groundbreaking trials and tests, and innovative

treatments for prostate cancer and testicular cancer

WE'LL SEND YOU

oney Is doing.

3l men you're helping
News of scientific breakthroughs

An annual tax receipt
WE'LL SPARE YOU

Boring-ematls

LotKk—coRtracts

Gethngguitedintostul



o 1 (B0O) 387 1418

ABOUT US OUR STORIES GET INVOLVED FOR SPONSORS BECAUSE | AM A GIRL ‘DONATE

.y PLAN
@ INTERNATIONAL

FAMATA IS WAITING TO BE SPONSORED
BY YOU.

W Norton

Symantec

You'll see the impact you're making for Famata, her family and her

Meet Famata, she is 9 years old and lives community. Your child sponsorship includes:

in GUINEA BISSAU. e« Welcome package with information and photos of your child
e Annual progress report

e Access to My Plan, your online sponsorship account

¢ Reminders of your sponsor child’s birthday and personal e-cards you
can send to your sponsor child

THANK YOU FOR SPONSORING FAMATA

Please choose your payment option to sponsor Famata.

o $42 each month

$504 each year

NEXT




| @ FIND A FOOD BANK
Food Banks Banques alimentaires Donate Now
Canada Canada O SEARCH

Our Work Get Involved Research & Advocacy Blog Impossible Choices Find a Food Bank n

Home » Get Involved > Individual Giving u 6

Individual Giving

Stone Soup

Recipes That Give

Corporate Giving

Be Make a Become a Monthly Host a Leave a Legacy
Inspired Donation Donor Fundraiser Gift

Our Supporters
Support Your Local Food Bank

As a monthly donor, you are one of the most important members of the Food Banks Canada
community. With your reliable gift we are able to fulfill the immediate needs of hungry
Canadians, as well as build innovative programs to help prevent hunger in the future.

Don’t miss!

Food Banker
*1 Spotlight - Ashlee When you become a monthly a donor, you'll receive a package with more information about
how your gift is being immediately put to work in order to support our network of food banks

Aitken and Canadians in need.
Saturday, May 01, 2021

How Feed Ontario To become a monthly donor today, please fill out the secure online form,
Helped their
Members During

COVID-19
Thursday, April 29, 2021

Want to help make a difference?

SIGN UP FOR OUR
Saskatoon Food Bank EMAILS e JUX INATION WOIUNTFFR WITH US
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OP OF MIND
EVERY YEAR

EP THIS TYPE OF GIVING T
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WHAT ARE YOUR TOP THREE STEWARDSHIP IDEAS FOR MONTHLY DONORS?
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* YOU DIDNT GIVE PEOPLE A GLEAR REASON

T0 JOIN YOUR PROGRAM




YOUR DONORS DO NOT FEEL SPECIAL




YOU FRILED TO USE POWERFUL WRITING
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YOU DIDN'T TEST



YOU DIDNT INVEST




YOU DIDN'T HIRE PEOPLE WITH SKILLSTO
GROW THE PROGRAM ;\

-




YOU DON'T ANALYZE YOUR DONOR
SEGMENTS
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YOU DON'T TELL DONORS HOW THEIR
GIFTS WILL MAKE A DIFFERENGE







YOU DON'T IMMEDIATELY RENEW /
APSED GREDIT CARDS




VS

YOU DON'T INVITE MEMBERS TO EVENTS OR
DONOR STEWARDSHIP OPPORTUNITIES




YOU DON'T ATTEMPT TO UPGRADE
DONORS ANNUALLY




INTERNALLY FOR MONTHLY GIVING §
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YOU DON'T INSPIRE URGENCY ;
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YOU FRILTO USE ALL GHANNELS TO
PROMOTE




YOU DON'T SOLICIT EMERGENCY GIFTS
FROM MONTHLY DONORS




LEGACY GIFTS
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YOU FORGOT TO RENEW RECURRING N4 '
DONORS GIVING 108 3 YEAR PLEDGES [ S









mailto:sam@samlaprade.com

